
July 8, 2024 
AGENDA 

 
THIS MEETING WILL BE HELD ELECTRONICALLY AND IN PERSON 

Please visit www.laurelpark.org for more information 
 

Please click the link below to join the webinar: 
https://us02web.zoom.us/j/85294280539  

or by dialing   
US: +1 646 876 9923  

Webinar ID:  
852 9428 0539 

 
1. Approval of the Agenda 

2. Approval of June 10, 2024 Regular Meeting Minutes 

3. Old Business 
a. Sponsorships update 
b. Survey Update 
c. Medallion Update 
d. Picnic Update 

4. New Business 
5. Adjournment 

 
 
*Next Meeting August 12, 2024 
 

http://www.laurelpark.org/
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CENTENNIAL SPONSORSHIPS 
 

PREMIER ~ $15,000 
Presenting sponsor of Gala and Picnic 
Speaking opportunity at both events 
10 Gala Tickets and 10 Picnic tickets 

Large color Logo on all Centennial marketing materials. 
Banner at each event 

Two full size ads in the Hendersonville Lightning 
Social Media acknowledgements throughout the year 

 
GOLD ~ $5,000 

Large color Logo ads on all Centennial marketing materials 
6 Gala Tickets and 6 Picnic tickets 

Acknowledged at both events 
Logo featured on Banner for events 

Half page ads in the Hendersonville Lightning. 
Social media acknowledgements throughout the year 

 
SILVER ~ $2,500 

Color Logo ads on all Centennial marketing materials 
4 Gala tickets and 4 Picnic tickets 

Quarter ad in the Hendersonville Lightning 
Logo on event banner 

Social Media acknowledgement 
 

BRONZE ~ $500 
Name and logo listed on Centennial marketing 

2 tickets to Gala and Picnic 
Social Media acknowledgement 

 
FRIEND ~ $250 

Name listed on Centennial marketing 
2 Gala tickets 

 



Few suggestions from Mr. Wilson: 
 
● Instead of level names like gold, silver, etc., perhaps Laurel Park 
specific ones are more catchy - e.g., Jump Off, Rhododendron, 
Echo Mountain, Canal, Cherokee, Rainbow, Casino, Fleetwood.  
 
● Create two additional levels at $1,000 and $100. I suggest this 
because, in looking over FLP's sponsors in 2021-24, a healthy 
percentage were $100 to $1000, with a few that ranged $2,500-
$4,000. Of course, the Centennial is a unique series of events, 
whose sponsorship goals are about 4x FLP's, so not a one-to-one 
comparison. At $1,000 the benefits could be color logo ads, 4 
tickets (the two higher levels could be adjusted to 8 and 6 tickets), 
1/8 page ad, and social media acknowledgement,  
 
● The $100 level benefit could simply be a name listing on 
Centennial marketing.  

 


